ENIMEAHTHPIO AITQAOAKAPNANIAZ EopBovior AvamtoEns AE

AHMOZ KAI EMIMEAHTHPIO ZEKINOYN TO OPEN MALL AM®DIAOXIAZ - NEA
QOHZH 2THN EMIMOPIKH KAl EMIXEIPHMATIKH KOINOTHTA THZ NMOAHZ

AEATIO TYNOY

Me €efalpeTIKA ONUOVIIKA OMAXNON KoL CUUUETOX OAoKAnpwBnke tn Asutépa 21
OeBpouapiov 2022, n ekdbnAwon pe BEpa tnv MPoPoAn Kal Tnv mpowbnaon TN EUTOPLKAG
TiePLOXNG Tou Avolytou Kévtpou Epmopiou Apdiloxioc. H ekdnAwon mpaypatomnolnnke otnv
aiBouoa ocuvebpldoswv tou Anpapxeiov Apdlhoxiag, evw cuvSlopyavwTteg uTpéav TO
EmipeAntiplo Actwloakapvaviag, o Afpog Audlhoxiag kobwg kol n ovadoxog stalpsia
«LEVER - 2UpBoulot Avamtuéng AE», pélog tou Opidou «Zapapdg & Tuvepydteg». EEaAAou,
n mapandvw ekdnAwon anotéAece To onueio ekkivnong yla tnv enionpn évapén tTng mpwtng
vlomoinong tou Open Mall Apdlhoxiag, evog £pyou peilovog onuoociag tOoco ywa Tnv
TPOAYWYN TN MOALTLOTIKNG TAUTOTNTAC TNG TTOANG 000 KAl YLo TNV PowBnon Tou EUMopLKOU
™ mpodid, kabwg avadlopyavwvel kat Pndlomolei Tnv ayopd tng mOANG Ue véo branding kait
otoxevon otoug NEoug kot Tov TOUPLOUO, AVOUEVETAL S VO TOVWOEL TNV ATaoXOAnon Kot va
Swoel véa wbnon otnV EMXELPNHATIKOTNTA Kot TNV MOAn tng Audhoxiag.

F'eyovOg amoteAel N ONUAVTIIKOTNTA TNG LOTOPLKAG TTOANG TNS Audhoxiag avapeca oTLC TIOAELG
™¢ Autikng EANGSaC kal n onuooia tou vo tomoBetnBel katl va mpoPAnBel pe cuyxpovo
Marketing oTov TOUPLOTIKO KOl EUMOPLKO XAPTN WG MPOOPLOUOE EAKUCTLKOC YLl TO EAANVLKO
KoL EEVO KOLWVO, e €EALPETLKNAC TIOLOTNTAC TIPOIOVTA OE MPOOCLTEC TIHEG, BINOEEVO TiepLBAN OV
Ko afloAoyec UTIoSOUEG. KUpLlo Opapal TOU CUYKEKPLUEVOU EYXELPNUATOC Elval n dnuloupyia
£vO¢ olyxpovou PndLakou kal moAukavoAikol Avolktol Kévtpou Epmopiou, Open Mall tng
Apduloxiag pe véo branding, ovopa kat Aoyotumo. H euddvion evog tétolou brand Ba
BonBrosL otnv avadelfn tng TOTKNAG Ayopd¢ WG EMIKEVIPO TNG veoAaiog oAAd Kal wg
TOUPLOTLKO TTPOOPLOUO. NapadooLakd TOMIKA TTPolovTa e TIUEC GIMKEG TTPOC TOV ayopaoTH
0€ OUVOUOOUO UE KOLVOTOUO TEXVOAOYLKA XOPAKTNPLOTIKA TIPOKELTAL VA SNULOUPYROOUV UL
£eXWPLOTN AYOPACTIKA EUTELPLA OTOV EMLOKEMTN.

Mpog TNV €MitEVEN TOU MOPATIAVW OPAUATOC TTPOYPAUATioTnKav Kal Ba uAomolnBouv Kal ot
oxeblalopeveg mapepPaocelg, Onwg n tomobétnon opoldopopdwv KUPBOABwY ot 0doug
nmaG kukAodopiag O. Xafivn kat B. Kapamdvou, n avikotdotacn tou ¢wIlopou, n
EYKATAOTAON KALWOTIIOPEVNG OTAONG AAAA KAl n TOMoBETNoNn YAAOTPWY UMPooTd omd ta
KOTAOTAMATA KOl KOTAOKEVEG TIou Ba eaocdaiilouv TNV MPooPacUoOTNTA O ATOUA LE
avannpieg. Ol mapeppaocelg autég dthodofouv va avaBabuicouv AETOUpyLKA Kol aloBnTIka
TNV EUTIOPLKN ELKOVA TNG TTOANG, va avadel€ouv TNV OPXLTEKTOVLKAC TNG KOUATOUPO aAAG KoL
va au€noouv tv emokePLpoTnTa.

Ytnv ekdnAwon mopeupédnoav o k. ImAAog AlBavdg, Bouleutrg Altwloakapvaviog Ko
T(PWNV UTIOUPYOC, 0 Afuapxoc Audloxiag k. lewpylog KatoouAag kabwg kat o Mpdedpog tou
ErupeAntnpiov AttwAoakapvaviag k. Mavaywwtng Towputlng. Onwg eime o K. IMAALOG
ANBavog: “Me gpya umobdoung, oAAd kot Tn OTOXEUUEVN avadelén TwV aVToywWVIOTIKWY
TIAEOVEKTNUATWY TNG TIEPLOXNC UOG, TILOTEUW aAKPASAVTA OTL UITOPOULE VO SNIULOUPYHOOUUE
TI¢ KATAAANAEG MPOoUMOJETELC yla TNV EMOUEVN UEPX OTOV VOO uag. Na va otnpiéouue tnv
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ENIMEAHTHPIO AITQAOAKAPNANIAZ EopBovior AvamtoEns AE.

TOJTTLKI] OLKOVOULQ KO KOLVWVIQ, VoL EVICXUOTOULE TOUG ETTIXELPNUATIEG LA, VO SNULOUPYHOOULE
TIEPLOOOTEPEC KAl KAAUTEPEG VETELC EPYAOIAC YL TOUG VEOUG LUOC, TIPOKELUEVOU Vo UEIVOUV
oToV TOTo uacg”.

MPOCWIKOTNTEG OO TOV ETUXELPNUOATIKO KoL EUTIOPLKO KOGHO TNG TOANG €5woav TO POV
otnv ekdnAwon oe éva yepato apdlBéatpo, KabBwe Kal KOTOOTNUATAPXES, OVTLORUapXOL,
TPOESPOL VOULKWV TIPOCWTIWYV Tou Srpou Kat Snuotikot cuuPBouAol. To mapov edwaay emiong
Mpoedpog tnGg Opoomovdiag EmayyeApotiwv-Blotexvwv-Epnopwy Apdiloxiog Amdotolog
Auyepwvog, o MNpdedpog tou Epmoplkou ZuAAGyou Aypviou Zwkpdtng KwotikoyAou, o
Mpoedpog tng Evwong EmayyeApatiwy Eotiaong kat Avapuyng Aypviou Kwotog NaoTtoUAng.
Atla avadopdg ival emiong n cuppetoyn tng Lever A.E- 20pBouAotl Avamtuéng tou opiAou
Japapdg & JUVEPYATEC, LUE TNV TTApoUCiacn KoL TEXVIKN TEPLYPOdr) TOU TTPOYPAUUATOG VA
T(PAYHLOTOTOLETOL amd Toug K.K. Bacidelo MmAéolo (OwkovopoAdyo PhD, Chief Marketing
Officer) kat AAkn Kuptakou (Xnuikd Mnxaviko, Avtn Avamrtuélakng JUpBouAsgutikig). O
ETUTUXNAG CUVTOVIOMOG TN ekONAWONG £YLVE Ao Tov K. PoumoAa MNwpyo, unelBuvo tou €pyou
«Open Mall Apudroxiag» yia to EmpeAntiplo AltwAoakapvaviag.

H «LEVER - 20pBoulot Avamtuéng AE», péAog tou OpAoU «Zapapdc & TUVEPYATEGY, AMOTEAEL
plo anod tig kopudaieg eAANVIKEG ETALPELEC TTAPOXNG CUUBOUAEUTIKWY UTINPECLWV yLd TNV
avamtuén Kal tnv avénon T AmoTEAECUATIKOTNTOC KOl SpaoTNPLOTIOLEITOL OTOV LOLWTLKO KoL
Snuooto topéa. IxebLalel kol umootnpilel TNV emitevén TN LYLOUE AVATITUENG TNG OLKOVOULAG
KoL TnN¢ dtapkoug BeAtiwong TG molotnTag {wng TwWV MIOAITWY , evw e€eLlbilkeVeTal o€ BEpoTa
Jtpatnylkou xebiaopou, Mepiudepelokng Avamrtuéng, Xpnuatodotroewv (Eupwmaikd kot
EOBvika Npoypaupoata), Avamrtuélakwyv Meletwv TouplopoU Kal MoAttiopol, Wndlokou
Metaoxnuatiopou, eptBaliovtikng dtaxeipong (Mpaoivn Owkovopia, KukAiky Otkovouiay),
oVATTUENG  OALOTIKWV-TIOAUKOVOALKWY TAGvwy Marketing & Branding kaBwg kat
OhokAnpwpéva MAdva JupPouleutikng yla Emuxelprioelg pe otoxo tnv AfloAdynon
Enevéutikwv MAAvwyv Kal to AeltoupyLki AltoteAeopatikotnta otig MwARoelg to MAPKETLIVYK
koL tnv Epodiactiki AAuoida (Sales-Marketing and Logistics Optimization).
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