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Why influencers?
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Brands’ stats

sources: Twitter, Annalect




People don't trust ads;
they trust other people

sources: Tomoson, McKinsey




It’s really hot...

40%

of people say they've
purchased an item online
after seeing it used by an
influencer
-Twitter, Annalect-




Influencer marketing by 2019

IN DIGITAL
MARKETING

sources: eMarketer, Strategy&




Benefits
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ADVERTISEMENT IN ADVERTISEMENT BY
TARGETED AUDIENCES OPINION-LEADERS
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CREATIVE CONTENT SEO
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BRAND AWARENESS ROI ANALYTICS




What'’s the problem?

FIND THE RIGHT INFLUENCERS

ENGAGE WITH THEM

MEASURE THE ROI




Solution

BRANDS
&
AGENCIES

SUSURRUS




1. The brand targets its audience
according to specific criteria
(demographics, interests, budget etc)
and Susurrus proposes a set of
influencers that match them.

2. Influencers create and publish the
sponsored posts on their blogs &
social media.
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3. Brands have real-time analytics of
the ROI of their campaigns.




Our Influencers
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Fash Squad The Fierce Diaries

@Kellie Silva @Nadia Hasan

1.3M FOLLOWERS 175k FOLLOWERS

Maria Alia Dalalid
@Maria Alia @Dalal AlIDoub

X

350k FOLLOWERS 2M FOLLOWERS

Ascia AKF

@Ascia Al Faraj

2M FOLLOWERS

Fly with Haifa

@Haifa Beseisso

430k FOLLOWERS
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Influencer campaigns made easily

georgesusurrus@gmail.com

“ALWAYS DELIVER MORE THAN EXPECTED”


mailto:george@fibair.gr
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